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House Show * 755 e
n the first day of TIS, we saw
contradicting, if conflicting,

O elements fused together by Tai-

wanese designers of different generations.
Starting in the morning, leading female
haute couture brand KERAIA slipped
us into a dreamy haze under the theme
“double joy,” the Chinese character “Z2.”
The show started out with a soft palette of
baby colors and shimmery flecks of gold
and was completed with sophisticated
nude pumps and extravagant fur collars.
In the afternoon, CREATIVE EXPO
TAIWAN amazed all with a burst of colors.
Designer Hsu Chiu-I captured our atten-
tion with the island’s natural landscapes
majestically painted onto flowing fabrics,
but playfully paired it with bold bright
stockings. Then, designer Goji Lin gave
a theatrical blend of traditional Eastern

cultural concepts with modern Western
silhouettes. Only GOJI LIN can surprise us
with a white and blue porcelain bag and a
Chinese opera-inspired evening gown on
the runaway!

The next show’s theme “Re-born,”
featuring young Taiwanese designers and
brands. CEPHAS displayed femininity
with an air of hipster and punk in its
round, mirrored sunglasses and ponytails
finished off with black lace bows, while
VACAE brought back classic trends to
young female work wear.

Accessories of feather and tassel and
nose rings brought out the attitude of an
urban nomad in Plate Movement’s col-
lection, and Just In Case poked at our
understanding of fashion, showing that
indifference for trends does not conflict
with a passion for fashion.

As for the evening show, CARNIVAL
GENERATION took casual denim to
men’s dress wear for a more youthful
and energetic appearance, while Athena
Chuang redefined “gothic” with a vibrant
shade. m
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Fashion Exhibit * g3 58[&

etting yourself sweaty and
G smelly after a 3-on-3 pick-up

basketball game with friends
does not have great consequences, and
it is even worse when your clothes won’t
dry out after half an hour of waiting.

Tackling the problem head-on,

KINGS FAMILY and STRONG-TEX
— both famous Taiwan-based manu-
factures that have acquired the label
of the Taiwan Functional Textiles, a
certification specifically developed for
high-quality textiles — bring fair-goers
a wide selection of functional sports-
wear, such as flash-dry polo shirts,
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Designers, buyers meet
through TIS: lguchi

Int'l Seminars * BIZEVE &

stuko Iguchi, director of ATELIER_
A TRE, shared her experience as both
a buyer and seller, hoping not only
to better bridge the chasm between industry
and fashion designers, but also to impart her
knowledge of branding to the audience.
“Every little detail matters,” she said during
the seminar on April 14. “Designers have to
always bear in mind that clothes are meant
to be worn by people. It does not matter how
good they look in photos; as long as cus-
tomers do not feel good wearing them, they
will not give your products a try.”
Iguchi also stressed the importance of
knowing how to make patterns and sew.
“These skills are very important if you want to

Foreign Visitors * BINEE &

V¥ Japanese buyer Jun Shimada from
BAYCREW’S GROUP comes to TIS for

the first time

to gain more
understanding
about the style
preferences of
local youths. | &
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» Made-in-Taiwan Smile Products

Sportswear with functio_l_l in mind

BT AERME

jackets, down coats, and leggings.

In addition, Fashion + Fashion, a
booth consisting of 11 Taiwan textile
manufacturers, and Made-in-Taiwan
Smile Products, also present a number
of related products. The former show-
cases a series of functional
textiles that are
moisture-wicking
and odorless, and
the latter offers quality
and comfortable sports-
wear. m
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communicate with pattern makers,” she
said. With the same observation in mind, she
complimented the organizers of the fashion
fair. “It is good having a platform such as TIS.
It allows designers to meet and talk to buyers
from around the world.” m
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A Pedro A. Guevara, director of the

Commercial Office of Peru in Taipei, also attends

Taipei IN Style for the first time, hoping to make

the Peruvian alpaca known to Taiwan’s fashion
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» Dean
Ou, editor
in chief of
FFDesigner
First
Fashion
Magazine,
has come
all the way
from North
Africa to
visit Taipei IN Style, seeking to learn
more about Taiwan’s fashion market. |
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A Justin Huang, fourth left, and Ke-Neng Wu, fourth right

Fashion News * ERI:CEE =

IS is a platform to showcase
I fashion and culture. Speaking

at the opening of the HAKKA
booth, sponsored by the Hakka Affairs
Council (HAC), Ke-Neng Wu, director of
the Department of Industrial Economy
under the Hakka Affairs Council, said
that Hakka-style clothes and accesso-
ries help highlight the specificities of the
Hakka culture. Justin Huang, secretary

general of the Taiwan Textile Federation
(TTF), the organizer of the trade show,
added that the TTF will continue working
with the HAC to develop more innovative
products.

During his visit to the Creative Expo
Taiwan, Tsai Ping-Kun, deputy minister
of the Ministry of Culture, highlighted that
“fashion” is a crucial part of the creative
and cultural industry on the island. He
further urged all to stop by the booths
to see how “East meets West” in a new
generation of Taiwanese brands. =
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A casual, yet comfortable lifestyle

he combination of casual wear and
T accessories never goes out of style,

whether it is a stylish purse made of
high-quality Italian leather or a skirt made
by Taiwan’s indigenous designers. Among
other highlights, designs from both HAKKA,
sponsored by the Hakka Affairs Council,
and TOTEM, sponsored by the Taiwan
Indigenous Survival and Development
Association, offer a wide selection of casual
wear and accessories that embody Hakka
and Taiwanese indigenous elements.

In addition to folk-style products, DUKE

& DUCHESS, a Taiwanese boutique brand
that was registered in France, ASTORE
ITALIA, an Italian boutique brand, and the
Commercial Office of Peru in Taipei present
show-goers with exquisite accessories,

such as purses, long wallets, and alpaca
products, such as jackets.

Lastly, St. John’s University’s Depart-
ment of Fashion Administration &
Management is joining the fair for the first
time with labels Lu Xue Zhang, Yvonne Lin
and Sweet Thing that have their own take
on creative design, culture and casual wear
through inspiring parent-child ouffits, ver-
satile scarfs, and ladies’ clothes, whereas
MAYMAYTEX, a Taiwanese clothing brand
brings elegance to women’s wear with
outfits of various pastel hues. =
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